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The information contained in the Sevens Report or this Presentation is not necessarily complete and its 
accuracy is not guaranteed.  Neither the information contained in this presentation or any opinion 
expressed in it constitutes a solicitation for the purchase of any future or security referred to in the 
presentation.

This presentation is strictly an informational publication and does not provide individual, customized 
investment or trading advice to its subscribers or listeners.    

LISTENERS SHOULD VERIFY ALL CLAIMS AND COMPLETE THEIR OWN RESEARCH AND CONSULT A 
REGISTERED FINANCIAL PROFESSIONAL BEFORE INVESTING IN ANY INVESTMENTS MENTIONED IN THE 
PUBLICATION.  INVESTING IN SECURITIES, OPTIONS AND FUTURES IS SPECULATIVE AND CARRIES A 
HIGH DEGREE OF RISK, AND SUBSCRIBERS MAY LOSE MONEY TRADING AND INVESTING IN SUCH 
INVESTMENTS.  

Disclaimer



Goals for Today’s Webinar

• Online Retail Growth – Is It Meeting (or Exceeding) Expectations?

• Why Can’t I Just Buy AMZN?

• Where is the Biggest Opportunity – in the U.S., or Abroad?

• The Sales Tax Decision – Is This A Headwind, or an Opportunity?

• Cashless Society – Is It Really Coming?

• IBUY Performance



Online Retail Growth – Is It Meeting (or Exceeding) Expectations?

• The U.S. Department of Commerce Quarterly 
Retail E-Commerce Sales Report issued on 
May 17, 2018 showed online retail sales 
growing 16.4% year over year. 

• This compares to total retail sales growing 
4.5% during the same period.  So, almost 
quadrupling the regular retail growth rate.

• Total U.S. Retail Sales reached $5.076T in 
2017.  

• That means there’s 4.5 trillion dollar gap 
between on-line spending (453.46 billion in 
2017) and total U.S. retail spending.  That is a 
large opportunity!   



Online Retail Growth – Is It Meeting (or Exceeding) Expectations?



Why Can’t I Just Buy AMZN?

• AMZN only 3%

• Diversification

• Targeted Online Growth



Where is the Biggest Opportunity – in the U.S., or Abroad?



The Sales Tax Decision – Is This A Headwind, or an Opportunity?

• From Amplify:  
• In late June of 2018, the U.S. Supreme Court ruled that states can force online retailers to collect sales tax on 

transactions even if the online retailer does not have a physical presence in that state. 
• The much-anticipated ruling sets up more than 10,000 state and local taxing authorities to collect taxes from 

online retailers. Implementing the various tax rates, tax holidays and tax exempt items across these 
jurisdictions will be complicated. 

• We believe this ruling gives an advantage to publicly-traded online retail and marketplace companies, as they 
will be able to spend the time and money to developing a solution to collect these taxes. 

• This ruling may force many small businesses who can’t afford to develop their own tax collection solution to 
partner with online retailers or join marketplaces to fulfill tax requirements on their sales. 

• It’s notable that the Supreme Court ruling had no significant impact on the stock prices of the diverse group of 
online retailers. Perhaps this is due to the many other factors that appear to be attracting consumers to shop 
online, beyond potentially avoiding the payment of state and local sales taxes. Nevertheless, this issue will be 
one to watch over the next year.

• Key Takeaway (from Tom):  This could end up being a net positive for large online retailers like 
Wayfair, Overstock, Amazon, etc. as smaller merchants move to larger platforms to deal with 
taxes payable.  This is not a decision that would cause me to not invest in online retail growth.



IBUY Outperformance


